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WHAT WILL
YOU DO THIS
EVENING?
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WHAT WILL
YOU DO THIS
CHRISTMAS?




WHAT WILL YOUR JOB LOOK LIKE IN 2
YEARS?

WHAT WILL BE THE DOMINANT
CONSUMER TECHNOLOGY IN 2045?

WHAT IS THE MOST SPOKEN
LANGUAGE IN BRUSSELS IN 2045?

WHAT IS THE FAVOURITE MODE OF
TRANSPORTATION IN 2045?

WHAT IS EUROPE’S LEADING
ECONOMY IN 2045?






A (NORMAL)
FEELING

A SOCIETAL
TREND




Noodkreet van

gevangenisdirecteurs: 'De crisis is Binnenland. Poliek

ongezien' Slecht nieuws voor regering-De Wever:
begrotingstekort dreigt op te lopen tot 39 miljard
in 2029

Is there any hope for Europe?

German chancellor Merz on Ukraine: No hope left for a diplomatic solution to the conflict

German Chancellor Friedrich Merz touched on the largest strike on Ukraine in Wednesday's general debate in the German

Parliament, promising renewed aid for Kyiv. He also said that he has no hope left for a diplomatic solution to the conflict.

ENERGY FEATURED

Abandon All Hope: Dire Times for Europe Bithin en gOUd
domineren markten

in tijJden van crisis
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Positiever in het leven staan?

Psycholoog en filosoof geven Coping with crisis: How much
tips. “Hoopvol zijn betekent “rasilience” is on displqy?
weél iets ondernemen”

Financial resilience in an age of
climate change

National Resilience

Ingeborg en 100-tal mensen
mediteren samen in Gent om 'Week
van de Veerkracht'af te trappen

Coping with the crisis
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WHAT IF | WERE
BORN IN 19307
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WHAT WE CRAVE
FROM THE COMPANY?
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STRATEGY




BU'IﬂIHERE IS IT?



Most CIEOs Say Their Organizations Are
Not Prepared To Deal With A Major

Crisis: New Survey

0 In industry, nearly 40% of CEOs do not think their
o companies will be economically viable a decade from
now if they continue on their current path and do not
transform.

o Research also shows that 75% of organizations are not
o prepared for the pace of change in and around their

industry



RS / Recession (36%)
High inflation (31%)

Surge in energy prices (31%)

Supply chain disruption (28%)

Expansion of war in Ukraine (17%)

é Extreme climate events (16%)
C Eos AR E Water shortages (15%)
SIGNIFICANTLY
M o R E Civil unrest (13%)
PESSIMISTIC’
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ACIENT TIMES!

“strategy = survival




“TACTICS
WITHOUT
STRATEGY IS THE
NOISE BEFORE
DEFEAT"
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WHERE IT WORKED




WHERE THEY FORGOT

we forgot them eventually







WHICH PROFESSIONALS AND
COMPANIES SURVIVE IN THESE
RAPID CHANGING TIMES?
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PERSONAL
RESILIENCE
THROUGH
HARDSHIP
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PREDETERMINED/ CRITICAL

TRENDS UNCERTAINTIES

POTENTIAL IMPACT

LOW

LOW UNCERTAINTY HIGH
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EMBED NEW WAYS OF
THINKING



EXPONENTIAL
THINKING

SYSTEMS

THINKING

FUTURE
THINKING
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y CHOOSE WHAT NOT
TO DO







M UWLUR.UO Avg.

I 3.32 Pageanvisit

LANAN 28.30% % New

r—

W Direct Traffic
3,097.00 (40.49%)

W Search Engines
2,910.00 (38.04%)

B Referring Sites
1,642.00 (21.47%)

] .
L

® Visiors Pages
/

Visitors Overview

/information-resources

Apr 18 : V;Qpr 2(73~ vMay a >May 10 | May /deCiSionS
Visitors /information-privacy
2,958

ﬁnformation-pn‘vacy-guidelines

LOOK
BEYOND
KPI'S AND
INNOVATE




PEOPLE
IDEAS
CAPITAL




INVEST IN
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WHEN DO PEOPLE AND
COMPANIES THRIVE?




Linked [T}

OJULIENDEWIT @) @IULIENDEWIT
€D COEWITIULIEN [ JULIENDEWIT

@ JULIENDEWIT.COM ) INFOGIULIENDEWITBE
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