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Why so many customer experience
initiatives fail
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MvYTH 1

CUSTOMER CENTRICITY IS:
LIVING UP TO CUSTOMERS’ EXPECTATIONS
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THE CUSTOMER JOURNEY
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MYTH 2

CUSTOMER CENTRICITY IS:
A MATTER OF ATTITUDE
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it's an attitude! ,,
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GREAT MYTHS OF CUSTOMER CENTRICITY

@ LIVING UP TO CUSTOMERS’ EXPECTATIONS
A MATTER OF ATTITUDE
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